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Abst ract

Thi s essay offers several basic points on designing a corporate
training website. Most firms have custonmer service website,
internal website and training websitethat are designedwth simlar
principles. As we have found, the one thing that, a corporate
trai ni ng websi te shoul d pay noreattentiontoisincreasinglearners’
ef fect i nstead of concentrating on fancy speci al effects and el egant
yet wordy conpositions. In this essay, we wll discuss how to
increase efficiency, while keeping the quality of instructiona

| essons.
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| nt roduction

Online trainings, Wb-based courses and e-cl asses are popul ar
topicsineducationfieldever sincetheinternet becomes wi del y used.
Many educational institutes tried to develop their own web-based
cour ses, but sone of themoversawcertainbottl enecks of theinternet,
i .e. downl oadi ng speed, and proceeded to focus on the vi sual aspect
of the web pages by putting a | ot of graphics, flashes, hyperlinks
and words on the page. Sonme institutes seek help from professiona
web designers, that often resulted in a |lack of consideration from
t he end-user perspective.

An educational website is different froma business website, a
nmedi a website or, and a personal website. In this essay, we wll
try to figure out how to make an educati onal website easy to use.
There are a |l ot of things about setting up a website, the limted
scope of this paper will lead us to focus mainly on the part of web
page design

Acorporatetrai ningwebsiteis aneducational websitefor working
adults. Mst of themare preoccupiedw th their daily job when under
| earni ng, and voluntarily seek out the site to be trained. Wth such
vol untary notivationin seeking and usingthe site, the site’s pages
don’t need to be designed fancily to attract users. The focus shoul d
be on the user-friendly aspect , saving themtinme and frustration
navigatingthesite while offer suitablefunctionsto helpthemlearn
and research efficiently.

Her e are sone basi c princi pl es on designing a corporate training
web page:

Load faster: do not put so many fancy stuffs for visual attraction.
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The first point of corporatetraini ngweb designis: save downl oad
time as nuch as possi bl e. Mny designersliketoput | ots of graphics,
fl ashes, or sound effects to showtheir skills and creativity, but
it’s not necessary becausetineis noney for both enpl oyees and bosses.
People also don't like to wait mnutes just for sone fancy but
meani ngl ess | ogos, photos, or flash ani mati ons. Since we don’t have
to use those fancy stuffs to attract customers or readers. As said,
visitors of this type of web site have enough voluntary notivation
to seek this site out whenin need of informati on. The nost i nportant
thingfor theselearnersis: savenoretime for themtol et themlearn
efficiently.

Make things clearly

When desi gni ng t he cor por at e trai ni ng cour se honepage, categori es
shoul d be nmade as cl ear as possible. Try to not nane the category
using special or unfamliar words that may |lead to confuse the
visitor or waste their tinefiguringout whether the category i s what
they’'re | ooking for. For exanple, you may use “begin” or “start”
instead of “inauguration” or “comencenent”. Renenber: We don’t
READ pages. We SCAN t hem
Use conventions instead of sentences

As a rule, conventions only becone conventions if they work.
Wel | -applied conventions nake it easier for users to go from page
to page w thout wasting nuch effort figuring out how things work.

"There’s a reassuring sense of famliarity, for instance, in
seeingalist of linkstothesections of asiteonacol oredbackground
down the left side of the page, even if it’s sonmetines acconpani ed

by a tedious sense of déja vu.” (Krug, p.35)
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Easy to print out
Most training websites don't offer full text courses but give users
I i nks of abstracts andreferences. |f thereis no assignedtextbook,
a |l earner shall print out the related information as a reference.
Learners al sow shto print out some courses’ instructions or syl |l abi
for reference. Surelythey may usethe print function of the browser,
but it could savethemnoretinmeif weoffer aprint-friendly edition,
and a print out function button.
Search engi ne
Peopl e prefer to search things by using keyword rat her than seeking
theitens out thenselves. Inaddition, usingasearchenginetofind
out a specific object may save nore ti ne than use a cl assified i ndex.
Since our | earners have less tinme to browse the Internet than young
students, inplenenting a useful and powerful search engine is
necessary.
Dl emma: Whether to use real audio/video or stream ng nedi a?Mre
and nore websites add real -ti me vi deo or audi o to showtheir contents
and technol ogy. It’s good for presenting a speech or a docunentary
film but it usually takes quite sone time downl oadi ng this content.
Most usersarestill workingw th56Knodel for dial-uptothelnternet.
It’s essential that we use the | owest technol ogi cal denom nat or when
designing the web page for all users. In addition, users may al so
wish to print out a text vision for reference.

Acorporatetraini ng website may of fer vi deo and audi o, but shoul d
limt the application to content that required nmultinmedia
denonstrati on. The conpany nay need to consi der about the adoption

of stream ng nedi a, that save end-users’ tinme downl oadi ng, the toll
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is then on the corporate side in the expense arising with the
i npl enent ati on.
Feedback: questions, homewor k and conments

An educational website should offer a venue for users to
communicate with their peers, teachers, trainers or directors and
toreflect their conments, suggestions tothe Webmaster. It is also
essenti al that contact i nformationli ke nanmes, titles anddepartnents
of the those in charge of the course and rel ated online applications
are posted online as well.
In this essay we have focus on the desi gni ng aspects of a corporate
trai ning web page, raising seven points that needs to be paid
attention. Insum thevisitors’ characteristics and notivations are
di stinct fromthat of usual web browsi ng. They are voluntary visitors
seeking particular instructional information. Visual attractionis
secondary to easy and cl ear navi gati onal structure. Designers nust
take into consideration the | owest technol ogi cal denom nator in
i mpl ementing fancy vi sual and nul ti medi a edi tions that nmay take | ong
t o downl oad.
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